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Knowledge Check

4
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ⓘ Start presenting to display the poll results on this slide.

Може ли да се използва Merchant Center за динамичен 
ремаркетинг?

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjF4V0c5V3NGV2YzNXZOLVJ6VkpwUjRiOXNJb1c0akVKbFB6U3JIYUlYLVVRIiwic2xpZGVJZCI6IlNMSURFU19BUEk2ODAxNjIxNjhfMCJ9


ⓘ Start presenting to display the poll results on this slide.

Във фийд за DSA задължителни колони са:

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjF4V0c5V3NGV2YzNXZOLVJ6VkpwUjRiOXNJb1c0akVKbFB6U3JIYUlYLVVRIiwic2xpZGVJZCI6IlNMSURFU19BUEk2ODAxNjIxNjhfNyJ9


ⓘ Start presenting to display the poll results on this slide.

Кое е вярното твърдение?

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjF4V0c5V3NGV2YzNXZOLVJ6VkpwUjRiOXNJb1c0akVKbFB6U3JIYUlYLVVRIiwic2xpZGVJZCI6IlNMSURFU19BUEk2ODAxNjIxNjhfMTQifQ%3D%3D


ⓘ Start presenting to display the poll results on this slide.

Shopping рекламите се настройват от:

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjF4V0c5V3NGV2YzNXZOLVJ6VkpwUjRiOXNJb1c0akVKbFB6U3JIYUlYLVVRIiwic2xpZGVJZCI6IlNMSURFU19BUEk2ODAxNjIxNjhfMjEifQ%3D%3D


ⓘ Start presenting to display the poll results on this slide.

Каква е максималната продължителност, за която 
можем да създадем за ремаркетинг аудитория в Google 

Ads?

https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjF4V0c5V3NGV2YzNXZOLVJ6VkpwUjRiOXNJb1c0akVKbFB6U3JIYUlYLVVRIiwic2xpZGVJZCI6IlNMSURFU19BUEk2ODAxNjIxNjhfMjgifQ%3D%3D
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Columns in your statistics table

Monitoring and Evaluating Google Ads - which columns to 

use?
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Some important metrics

C-Suite Google Ads Metrics

● Return on Advertising Spend (ROAS)

● Cost Per Conversion

Marketing Manager Google Ads Metrics

● Conversion Rate

● Cost Per Click (CPC)

Execution-Level Google Ads Metrics

● Quality Score

● Impression Share (IS)
1
1
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Google Ads and Google Analytics 

Google Analytics Reports

Campaigns report

Treemaps

Ecommerce Reports

Goals Reports
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Customer Journey
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How do we determine who gets credit in a 
situation like this?
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Attribution models in Google Ads
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First Click Time Decay Linear Position-Based Last Click

Data-Driven 
model

Rule Based 
models

Data-Driven

https://about.softuni.bg/


© SoftUni Digital – https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.

Data Driven Model
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Data-Driven

○ Google’s Machine Learning is used 
to identify the most influential 
touchpoints

○ Assigns fractional credit to each 
keyword in the user path

○ Learns and adjusts over time so 
you never need to update the 
model

+5% 
more conversions at a similar 

cost per conversions*

*on average, when moving beyond a last-click model on Google Search
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Last week announcement 

17

https://about.softuni.bg/


© SoftUni Digital – https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.

Who gets credit for success and why?
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Multi-Channel Funnel Reports (MCF) 
(demo)

Quickly accessible and actionable insights

20
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Reporting in Google Sheets (demo)

Create a KPI report using the Google Analytics Add on 

21

Add on link 

https://about.softuni.bg/
https://workspace.google.com/marketplace/app/google_analytics/477988381226?pann=cwsdp&hl=en-GB
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Google Data Studio Reports (demo)

22

● Data sources and connections
● Building a report with Google Ads 

Data
● Working with filters and dates
● Sharing reports and data sources

https://about.softuni.bg/


© SoftUni Digital – https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.

● Link Google Ads and Google Analytics

● Activate Auto tagging in Google Ads 

and Google Analytics

● Activate Impression Reporting in 

Google Analytics

● Check your attribution model and 

choose the right one for you

At the end: You should have already 
done this, but...

23
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(Or something you can start preparing now for the exam 

after the end of the course 😎) 

Homework

24

“Задача 5. Отчитане
5.1. Направете KPI отчет за ваш проект, който ще се
обновява автоматично с помощта на Google Analytics
SpreadSheet Add-on. 
Използвайте акаунта от 4.1 или ваш
собствен акаунт (в случай на ваш акаунт – споделете
достъп до Google Analytics към softuni.netpeak@gmail.com).
За шаблон на KPI отчет използвайте шаблон от лекция 8.
На изхода: Линк към Google Spreadsheet KPI отчет. “ 

➔ Ecommerce Template Link
➔ Lead Gen Template Link

https://about.softuni.bg/
https://docs.google.com/spreadsheets/d/10y6ZPcLpgFOKmBQyusakMt2K6XGlSkD_p4DABF4CuFg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1iSYzd-hXT3hz-8ULZZqT7LjUg2yzakan6rIkgvzuhy4/edit?usp=sharing
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1. Google Demo Account: https://analytics.google.com/analytics/web/demoAccount

2. Google Analytics > eCommerce Custom Report: 

https://www.google.com/analytics/web/permalink?type=custom_report&uid=68PRVy

EYQ4C4-d2PURLtXQ

3. Regular Expressions for Google Analytics: https://klientboost.com/analytics/google-

analytics-regex/

4. Dimensions and metrics Explorer: https://ga-dev-tools.appspot.com/dimensions-

metrics-explorer/

5. Multi-Channel Funnels Reporting API: 

https://developers.google.com/analytics/devguides/reporting/mcf/dimsmets/

Resources
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6.  Google Analytics > Ecommerce Dashboard: 
https://www.google.com/analytics/web/permalink?type=dashboard&uid=g46yL3bbSk-lK6IIQ5Uh7w

7.  Performance Dashboard in GA: 
https://www.google.com/analytics/web/permalink?type=dashboard&uid=0pLYNL9eTO6EbusjAm12k
Q

8.  Google Data Studio Online Marketing Template: 
https://datastudio.google.com/u/0/org//reporting/0B28KkM1NI8RycFk2ajNlVXVtNkk/page/9NxE/e
dit

9.  Data Studio Ecommerce Template: 
https://datastudio.google.com/open/0B3mZ_QcmOnVvWmpocmlxNldwb2c

10. Get inspired with Data Studio Reports Gallery

11. Operators to use for Google Sheets Report from Analytics: https://netpeak.net/ru/blog/kak-
poluchit-dannye-iz-google-analytics-v-r-a-takzhe-nestandartnaya-zagruzka-dannykh-iz-api-google-
analytics-v-power-bi/

Resources
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27

https://about.softuni.bg/
https://digital.softuni.bg/
https://about.softuni.bg/


SoftUni Digital - High-Quality Education, Profession 
and Job for Marketing Experts

▪ https://digital.softuni.bg/

SoftUni Digital @ Facebook

▪ https://facebook.com/SoftUniDigital/

SoftUni Digital Forums

▪ https://softuni.bg/forum/categories/58/softuni-digital
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