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Columns in your statistics table Digital

Monitoring and Evaluating Google Ads - which columns to

use?
ADD FILTER Q € = m m ¥ £

SEARCE LAYERS SEGMENT  COLUMNS REPORTS DOWNLOAD EXPAND

Avg. CPM  Bid strategy type Viewable Viewat  Modify columns  nv.  Conv.value

RO . -G | - / cost
Sync columns
BGN1.35 Target ROAS 1.32% 449 11 A7 2.01
Your coiumn sets
BGNO.70 Maximize conversions 1.83% 2737 87 284
l Custom
BGN1.39 Target ROAS 1.47% 148,067 72827771332 .43 3.16
BGN0O.41 Maximize conversions 0.38% 46,598 243 267.08 5.50
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Some important metrics Digital

C-Suite Google Ads Metrics

e Return on Advertising Spend (ROAS)
® Cost Per Conversion

Marketing Manager Google Ads Metrics

e Conversion Rate
e® Cost Per Click (CPC)

Execution-Level Google Ads Metrics

e Quality Score
e Impression Share (IS)
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Google Ads and Google Analytics Digital

Google Analytics Reports
Campaigns report
Treemaps

Ecommerce Reports
Goals Reports
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Customer Journey Digital
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How do we determine who gets credit in a SoftUni

situation like this? Digital
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Attribution models in Google Ads Digital
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Data-Driven
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Data Driven Model Disital

O Google’s Machine Learning is used

to identify the most influential
' touchpoints

Data-Driven

O Assigns fractional credit to each
keyword in the user path

+5%

more conversions at a similar
cost per conversions®

O Learns and adjusts over time so

you never need to update the
model

*on average, when moving beyond a last-click model on Google Search
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Last week announcement Digital

Data-driven attribution is now available to
more advertisers

DDA requires a certain volume of data in order for us to build a precise model, but to make
DDA available to more advertisers, were lowering the data requirements for eligibility.
With this change, each conversion action in your Google Ads account that has at least
3,000 ad interactions and at least 300 conversions within 30 days will be eligible for DDA.
This is possible due to ongoing improvements to the machine learning algorithms we use
to train data-driven attribution models, so we can do more with less data without
sacrificing precision.
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Who gets credit for success and why? Digital
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Multi-Channel Funnel Reports (MCF) SoftUni

Digital
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Reporting in Google Sheets (demo) Digital

Create a KPI report using the Google Analytics Add on
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Google Data Studio Reports (demo) Digital

il Google Analytics

Google Analytics Overview

Trends
Current vs. previous penod
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= — e Data sources and connections

e Building a report with Google Ads
| . Data

e Working with filters and dates

i =l - e Sharing reports and data sources

YouTube | Shop by Brand | Google Merchandise Sto...
Home

Google Online Store

Men's T-Shirts | Apparel | Google Merchandise Store
Page Unavailable

Waze | Google Merchandise Store

The Google Merchandise Store - Log In
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At the end: You should have already Softuni
done this, but...

e Link Google Ads and Google Analytics

e Activate Auto tagging in Google Ads
and Google Analytics

e Activate Impression Reporting in
Google Analytics

e Check your attribution model and

choose the right one for you
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Homework Digital

(Or something you can start preparing now for the exam
after the end of the course &)

“3apaya 5. OtuntaHe

5.1. Hanpaseme KPIl omuem 3a eaw npoekm, Kouimo wie ce
06HOo8518a asmomamuyHo ¢ nomowma Ha Google Analytics
SpreadSheet Add-on.

MN3nonzeatime akayHma om 4.1 uau eaw

cobcmeeH akayHm (8 cayyall Ha eaw dkayHm - chooesieme
oocmwn 00 Google Analytics Kem softuni.netpeak@gmail.com).
3a wabaoH Ha KPl omuem u3nonssatime wabs0H om nexkyus 8.
Ha usxoda: J/luHk kem Google Spreadsheet KPl omuem. “

- Ecommerce Template [ ink
- Lead Gen Template [ink
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Resources Digital

1. Google Demo Account: hitps://analytics.coozle.com/analytics/web/demoAccount

2. Google Analytics > eCommerce Custom Report:
https://www.google.com/analytics/web/permalink?type=custom_report&uid=68PRVy
EYQ4C4-d2PURLtXQ

3. Regular Expressions for Google Analytics: hitps://klientboost.com/analytics/zoogle-

analytics-regex/

4. Dimensions and metrics Explorer: hitps://ga-dev-tools.appspot.com/dimensions-

metrics-explorer/

5. Multi-Channel Funnels Reporting API:

https://developers.google.com/analytics/devguides/reporting/mcf/dimsmets/
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6. Google Analytics > Ecommerce Dashboard:
https://www.google.com/analytics/web/permalink?type=dashboard&uid=g46yL3bbSk-IKé6IIQ5Uh7w

7. Performance Dashboard in GA:
https://www.google.com/analytics/web/permalink?type=dashboard&uid=0pLYNL9eTO6EbusjAm12k
Q

8. Google Data Studio Online Marketing Template:
https://datastudio.google.com/u/0/org//reporting/0B28KkM1NI8RycFk2ajNIVXVtNkk/page/9NxE/e
dit

9. Data Studio Ecommerce Template:
https://datastudio.google.com/open/0B3mZ_QcmOnVvWmpocmIxNIldwb2c

10. Get inspired with Data Studio Reports Gallery

11. Operators to use for Google Sheets Report from Analytics: hitps://netpeakonet/ru/blog/kak-
poluchit-dannye-iz-google-analytics-v-r-a-takzhe-nestandartnaya-zagruzka-dannykh-iz-api-google-
analytics-v-power-bi/
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This course (slides, examples, demos, exercises,
homework, documents, videos and other assets) is
copyrighted content.

Unauthorized copy, reproduction or use is illegal!
© SoftUni - https://about.softuni.bg
© SoftUni Digital - https://digital.softuni.bg/

© SoftUni Digital - https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.


https://about.softuni.bg/
https://digital.softuni.bg/
https://about.softuni.bg/

SoftUni
Digital

SoftUni Digital - High-Quality Education, Profession
and Job for Marketing Experts

» https://digital.softuni.bg/ V‘}
SoftUni Digital @ Facebook
= https://facebook.com/SoftUniDigital/ n

SoftUni Digital Forums
» https://softuni.bg/forum/categories/58/softuni-digital QEL
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